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News Release 
CEALLENGE ALUNNI 
DAYTON, Ohio, January 27, 1982 --The University of Dayton Board of Trustees has taken 
note of the tremendous response of UD alumni, parents, and other friends to the 1981 Annual 
Support Program, which ended in December. Over 2,000 new alumni donors were contributors, 
and the percentage of alumni making gifts rose from 11.3 per cent (the 1980 figure) to 
16.7 per cent. The University's goals for 1982 are to add another 1,500 new donors and to 
reach 20 per cent alumni participation. 
To set the pace the 29-memher UD Board of Trustees has provided a "Trustee Challenge" 
to match, dollar-for-dollar, new alumni gifts and increases in gifts in 1982. No ~pper 
limit was set on the extent of the Trustee match. 
ll!hat does this mean? A $25 check from an alumnus who did not contribute to UD in 1981 
will be worth $50 to the University. A $100 c,ift from an alumnus who gave $50 last year 
vJill actually result in a $150 gift to UD, after the match . 
"The idea is to move UD support from below average, to average , to above average , in 
just two years, and to add significant development dollars t o endowment and operating funds 
in the process, " according to Peter E. Kuntz, vice chairman o f the UD Board of Trustees 
and chairman of its Advancement Coro.mittee. ''The response of our trustees has been magnifi-
C"':J.t , and the impetus this provides to UD alumni who really want to help should be siqnifi-
c 'int :" he added. 
University President Brother Raymond L. Fitz, S. H., aratefully acknowledged the pledge 
of support and noted that "the turnaround in alurmi giving in j ust one year is unbelievable. 
We want to keep the momentum going . The Trustee s a re in a position to r ecognize j ust how 
well UD is performing as an independent, Cat holic unive r s ity. Their challenge t o our a lumni 
a t this time is a vote of conf idence which should excite us all. " 
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